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What is Markomi?

# What is Markomi?

Markomi is a multi-channel marketing tool. It allows users to quickly and effectively address customers from different
business sectors using a variety of campaign templates. The templates consist mostly of a mix of e-mail marketing,
landing pages, text messages or print files such as flyers. The exact make-up of each template is determined by the
campaign type itself. You can edit text and insert a custom logo in all campaign templates. In many templates (so-called
‘White Label’ campaigns), it is also possible to change the colors and pictures.

As a web application, Markomi does not require you to maintain any complex IT infrastructure. With only little investment
in time and resources, Markomi customers can create and manage complex cross-media campaigns.

# Purpose of this guide

This document is an introduction to Markomi: First, you will learn how to register with Markomi, subscribe credits and
navigate through the tool. Then we will show you how to create a campaign using the templates, including workflows,
contacts and timing. Finally, we will guide you on how to administrate campaigns and how to retrieve their statistics.

In addition to this user’s guide, you can find further information on the Markomi website and in our “Markomi How To”
videos online.

# How to get Markomi

Create a bizhub Evolution account

In order to get Markomi, you will need to have a bizhub Evolution account. bizhub Evolution is an online store, similar to
an app store.

1. Visit www.markomi.com.

2. Click [Get Markomil].

Hints and Tips Help Request informatior Get Markomi!

MARKOMI Marketing Automation Tool / UG / 07.2018 / 2.0_EN



2

MARKOMI

How to get Markomi

3. Click [GET MARKOMI NOW].
You will be redirected to bizhub Evolution (https://evolution.konicaminolta.eu/).

GET MARKOMI!

Qﬂﬂ bizhub Evolution

smart services from Konica Minolta

CE—

bizhub Evolution is the new on-demand platform for smarter business processes by
Konica Minolta.

The multi-faceted services of bizhub Evolution have been developed with users and IT
professionals to accelerate handling of daily tasks and free up time for your core
business.

All services can be activated and used on-demand — because with bizhub Evolution you
should only pay for what you really use!

4. Click [Learn more].

#4 Home @ sTore en | @ £

* Store * Details

Markomi

Build. Brand. Go to Market.

Screenshots

|

|
—1

7

ICeveloper Konica Minclta Business Solutions

e =
ILanguage English, German

RER

Markomi allows you to generate growth business, via great marketing. Pre-defined
content and workflows means in a few clicks you can get started with the best marketing
you've ever done.

Features

1 Customer satisfaction survey and incentive

I Drive in-store traffic campaign

1 Data Collection/Opt In Campaign (Tent Card)
1 Quick special offer

I In Store Lead generation (QR code)

1 Inviting people to an event

I Seasonal promotion

1 Monthly newsletter
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5. Click [Sign up].
You will be redirected to the registration form for bizhub Evolution.

| use bizhub Evolution for | am already a bizhub | do not want to subscribe
the first time and would Evolution customer. to this service now.
like to register.

6. Fillin the relevant fields.

& KONICA MINOLTA {ee* bizhub Evolution

smart services from Konica Minolta

| @ B

@ sTore

4 Houe

New customer (fv“y

Contracting party Address

‘Company name / Association / Organization™

Address amendment optional (i.e. cio)
Street*

Zip*

city*

Country Germany

[ different billing address

Contracting party

7. Agree to the terms of use.
8. Click [Enter bizhub Evolution] to confirm your registration.
You will receive a confirmation mail with your login credentials.

& Houe @ siore EIN| @ &

New customer (r"z,f

bizhub Evolution Domain

The bizhub Evolution Domain will be used as a prefix for all users of your company during login. (Example login:
companyljohn.doe)

bizhub Evolution Domain™

Terms of use
Link opens in new window.

1 1 understood and accept the general terms and conditions

Enter bizhub Evolution )
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9. Confirm your login by clicking on the link in the e-mail.
Now you can log in to bizhub Evolution to subscribe to the Markomi package.

Subscribe to Markomi

If you already have a bizhub Evolution account, you can subscribe to Markomi.

You can buy credits for Markomi at any time by selecting a corresponding subscription model in the bizhub Evolution
store. Credits are the “currency” in Markomi. Outbound e-mails, text messages and inbound contacts each have a certain

value in the form of credits in Markomi.

1. Login in to your bizhub Evolution account.

https://evolution.konicaminolta.eu/

2. Select Markomi in the bizhub Evolution store.

EN |

¥ MY JOBS MY SERVICES #° MAINTENANCE

4 0 i B

4

Connector

=

Announcements

N

My Print Google Dri

Convert to

Excel %
Smart
Convert

Secure Gu

\% Mcroso \% Connector
ve OneDrive Dropbox

Convert to

Select your preferred package.

& KONICA MINOLTA
MY SERVICES

» Store > Details

s+ bizhub Evolution

smart services from Konica Minolta

Markomi

Build. Brand. Go to Market.

Markomi
per Use

Minimum periad: ane mor
nnnnn

Minimum pertod: ane

Markomi
200 >

Minimum period: one manth

nnnnn o

ontn

anth
m
s

m
one
Cancalation period: 2 weel Cancetation perlod: 2 weeks

Screenshots

Markom| Credit Markom| Credit

0

Cancelation periad: 2 weeks

Basic Faa

EUR 0.00 EUR 0.85 EUR 179.00
0= 10 par o maniny
s 8 AT
s sun 5 AT
Markomi G/ e
EUR 0.00
/ -200 parmann
: o
IDeveloper  Konica Minolta BEU GmbH
ILanguage  Englsh, Gemen e e
Markomi Markomi Markomi
500 > | 1000 > 12500 >
Minimum pertoc: ong morth Minimum perog: ane month Wanimum perod: on mantn
one month onemont  Automate extension: ane manth
Cancalation period: 2 weeks Cancelation pariod: 2 wesks Cancelation periad: 2 waeks
Basio Fes Basie Foo Basio Fea
EUR 430.00 EUR 790.00 EUR 1,290.00
meiny oy maniny
s s sz maT sun 5 AT
‘Markom| Greait Markomi Creait markomi Greait
EUR 0.00 UR 0.00 EUR 0.00
0500 pr momn 01,000 par menn 0-2.500 permann
s s s 3 maT s 155 AT
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How to get Markomi

4. Agree to the terms and conditions and order the selected package.

Note
More Markomi credits can be purchased via bizhub Evolution at any time.

5. Once you have the credits
Assign Markomi to your user account, or to other users in your organization, by selecting [Assign services now].

6. Select [Markomi] in the left hand column and assign it by dragging and dropping it by your name or another user
in the user list.

7. Click [Save] to confirm the assignment.
Now you can start using Markomi!

Manage users and assign further applications

Once you are logged in, you can create additional users for your organization.

Your original login will have administration rights automatically assigned to it, which makes it easy for you to create more
users.

More information about how to set up users and how to assign applications to users is available at
https://evolution.konicaminolta.eu/support.
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Getting started with Markomi

# Getting started with Markomi

Log in directly from Markomi

1. Visit www.markomi.com.
2. Click the login icon at the top right and then [Login with bizhub Evolution].
Hints and Tips  Help Request information Get Markomi!

Loginwith

5 bizhub Evolution

more information

~T3)
=

- |

3.  When you log in for the first time, you have to submit an initial authorization so that you can log in easily via
www.markomi.com at any later time.

& KONICA MINOLTA {e bizhub Evolution

smart services from Konica Minolta

# HovE @ STORE B4 MY JOBS MY SERVICES

Authorize application

Markomi wants access to the following data on your bizhub Evolution account

ICreate clicks Allow application to consume your subscribed services (incl. cost-incurring).
ICreate scanjobs Allow application to create scanjobs on your behalf.
1Access basic information Read-only. Allow application to confirm your identity.

« Submit authorization p
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Getting started with Markomi 7

Log in via bizhub Evolution

1. Visit https://evolution.konicaminolta.eu.
Select the shop for your country.
Enter your login credentials.

Click [Login].

B W D

4 Houe
TRAVEL MANAGEMENT

U v =

“2CONVERT TO. 2

o= S =]

O% SEARCHABLE PDF/A WORD EXCEL POWERPOINT
SCAN-TO- SPEECH

VISITENKARTENERFASSUNG oM FAX DM
INTERNET SECURITY

FORMULARERKEN

COPY 2SIDE DUPLEX

Smart and efficient business processes i
without detours

bizhub Evolution is the new on-demand platform for smarter business processes by
Konica Minolta Forgot your password?

Password*

The multi-faceted services of bizhub Evolution have been developed with users and IT Login
professionals to accelerate handling of daily tasks and free up time for your core business.

All services can be activated and used on-demand — because with bizhub Evolution you
should only pay for what you really usel N o
bizhub Evolution starts now! Get

From the outset benefit from an attractive range of high-performing services, which are your account!

being added to all the time.

Register now free of charge and experience for yourself all the diverse possibilities bizhub
Evolution has to offerl

5. Click the Markomi icon on your bizhub Evolution home screen.

@ STORE = MY JOBS @) My SERVICES /° MAINTENANCE

Latest services Quick links

* Security Cubes
* Events
(r"y * Services

Markomi

Welcome

Thank you for joining bizhub Evolution!

You are just a few steps away from unleashing the full potential of your bizhub solution.

Note
You can also find the Markomi icon under [MY SERVICES].
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8 Quick access toolbar

6. When you log in for the first time, you have to submit an initial authorization so that you can log in easily at any
later time.

& KONICA MINOLTA {.# bizhub Evolution

smart services from Konica Minolta

ﬁ- HOME @ STORE M MY JOBS MY SERVICES

Authorize application

Markomi wants access to the following data on your bizhub Evolution account

ICreate clicks Allow application to consume your subscribed services (incl. cost-incurring).
ICreate scanjobs Allow application to create scanjobs on your behalf.
IAccess basic information Read-only. Allow application to confirm your identity.

« Submit authorization )

# Quick access toolbar

The quick access toolbar is available at all times. From there you can access the dashboard or main menu, adjust
general settings or run a keyword search.

View your anonymized

BUILD, BRAND. G0 To MARKET, W

Marl(omi {r‘y Dashboard Contacts Hintsand Tips Help

e-mail address / log out

View dashboard Main menu Change display language Keyword search
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Dashboard

# Dashboard

This screen gives you an overview of all campaigns and their status. You can filter or search campaigns, create a new
campaign or request a bespoke campaign. Click on a campaign icon to show editing options.

4 5

Markomi

BUILD, BRAND. GO TO MARKET.

{,‘/!/ Dashboard Contacts Hints and Tips  Help
A/ 4

DASHBOARD

6
MY CAMPAIGNS
3 ANIMAL DAYS BLUE CHRISTMAS CUSTOMER SURVEY
a— _e——— e BUILDING HOUSE LANDINGPAGE sMs CRAFTSMEN 7

> D) ) ) I

BESPOKE
CAMPAIGN 8

tter

‘/lnm

Start on: 2018-01-23

NEW CAMPAIGN

—_

! 4

Special Offer

£ woooess
Start on: 2017-12-06

Newsletter

£ womocssss
Start on: 2018-01-23

.

Campaign area. Each circle shows the name and status of a campaign. The color varies depending on the
status and type of campaign. - Click on a campaign icon to show editing options.

Filter your campaigns by status, time and category, or run a keyword search. Filters and keyword searches can
be combined.

Select one or more buttons to filter your campaigns by theme.

Switch between icon view or list view

Create a new campaign

Shows how many campaigns are currently running. - Click on it to filter by running campaigns.

Shows how many contacts have been engaged. - Click on it to download the contact list.

Create a request for a bespoke campaign

Promotes new campaigns that have been loaded into the system. = Click on it to customize this campaign

Shows you how many credits you have remaining on the system.
If you have ordered the package “Markomi per Use”, this window will say “Unlimited”.
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10 Dashboard

List view

Click on the list icon to view your campaigns as a list.

S
ANIMAL DAYS BLUE
53

‘CHRISTMAS 'CUSTOMER SURVEY INNOVATIONDAYS g == |

== BUILDING HOUSE LANDINGPAGE SMS

| E—
. STATE START DATE CREATED ON CAMPAIGN NAME BESPOKE

CRAFTSMEN

'CONTACTS ENGAGED

Running

Running

In progress

In progress

In progress

In progress

In progress

In progress

In progress

2016-08-19 12:00

2016-08-23 12:00

2016-09-05 14:00

2016-09-05 14:00

2016-09-05 14:00

2016-09-28 12:00

2016-09-29 12:00

2016-10-17 14:00

2016-10-19 14:00

Previous

2016-08-29 11:22

2016-08-29 11:50

2016-08-29 13:24

2016-08-29 14:23

2016-08-29 14:26

2016-08-29 19:27

2016-09-28 12:40

2016-09-29 13:12

2016-10-10 21:34

2016-10-12 10:19

1 2 3 L3 5
SHOW ARCHIVED CAMPAIGNS

Leaf Blower Competition

Leaf Blower Competition

Leaf Blower Competition

Data Collection Golf

Event Invitation Clothes

Newsletter Whitelabel Demo

Data Collection Golf

Newsletter Whitelabel Demo

Data Collection Golf

Data Collection Whitelabel

.20 Next Showing 1To 10 - Total: 195 Entries

CAMPAIGN

CREATE A REQUEST FOR YOUR OWN
BESPOKE CAMPAIGN.

NEW CAMPAIGN

PROKOM ELC STAND CAMPAIGN
2017

CREDIT LEVEL

)

The 10 most recently created campaigns are shown first. Use the page indicator at the bottom of the list to view more
entries. Click [SHOW ARCHIVED CAMPAIGNS] to display campaigns that have been archived.

Tip

Click the little arrows by the column headings to change the sort order, e.g. from the oldest entry to the most recent, or to
sort the list alphabetically by campaign name.

Click the three dots [...] at the beginning of an entry to show campaign editing options.

2017-11-22 15:40
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Creating a campaign 11

# Creating a campaign

7. On the dashboard, click on [CREATE CAMPAIGN].

Marl(omi (r‘y Dashboard Contacts Hints and Tips Help

BUILD. BRAND. GO TO MARKET.

DASHBOARD

This launches the campaign wizard.

Ma rl(oml rf‘/‘j Dashboard Contacts Hints and Tips Help

BUILD. BRAND. GO TO MARKET. ‘

SELECT CAMPAIGN TYPE

= )
K B \ SPECIAL OFFER \
—| Included Media: E-mail, Landing page ‘ ,j_z} Contacts
P o Outbound L
}—. ° Increase customer retention by having vouchers sent to your | E Email
L > \B =) customers, —
3 Landing page 3
PDF
Registration
= NEWSLETTER _’
I included Media: E-mail (f EcBiEEle /
- G Qutbound
,_lg Keep your contacts up-to-date by sending out a regular
& ) newsletter,
= w f [ DATA COLLECTION
L T L 1 I Media: Landing page, Flyer, E-mail
5 Inbound

1 Acquisition of new contacts by using a PDF flyer which can
e ¥ distributed as a printed document.
EELEIYL

1 2

Select the preferred campaign type

I shows alegend of the cons used inthe campaign workfow
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12 Creating a campaign

8. Select a campaign type.

Markomi ({‘y Dashboard Contacts Hintsand Tips  Help

BUILD. BRAND. GO TO MARKET.

SELECT CAMPAIGN TYPE

SPECIAL OFFER

B — i

.!1!. ‘ Contacts

|
BL—©

Email

Landing page

P Registration

NEWSLETTER =

All available campaign themes are shown.

Ma rI(Omi r{‘y Dashboard Contacts Hintsand Tips Help

BUILD. BRAND. GO TO MARKET.

SELECT CAMPAIGN TYPE - SPECIAL OFFER

CRAFTSMEN EDUCATION HOME IMPROVEMENT PARTY RETAIL SPORTS WEDDING 'WHITE LABEL
Available campaigns
SPECIAL OFFER SPECIAL OFFER Select campaign theme
WHITE LABEL FASHION

Each theme includes a campaign
template where pictures and colours.
are implemented by default. You can
edit the content and upload your

company logo.
This template can be tailored to your own needs. You can Your product offer is all about the latest fashion? Then
decide which theme or photo is displayed and much moare. choose this template.
SPECIAL OFFER SPECIAL OFFER
CONSTRUCTION EDUCATION
Your product offer is all about the motto “Do-it-yourself and Send out an email to your available contacts and spread the
home improvement*? Then pick this template. word about your special offer.
Click on the grey buttons to filter by category.
m EDUCATION HOME IMPROVEMENT PARTY RETAIL SPORTS WEDDING 'WHITE LABEL
Available campaigns
SPECIAL OFFER SPECIAL OFFER You have selected a category.
PAINT CONSTRUCTION . . S
All available default campaigns within
S - your selection.
Lo S
. /
a y/
¥
il S
Your product offer is all about the motto “Do-it-yourself and Your product offer is all about the motto “Do-it-yourself and
home improvement*? Then pick this template. home improvement*? Then pick this template.
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MARKOMI

Creating a campaign 13

9. Select a campaign theme.

Note
Colors and images in most templates are fixed and cannot be changed. However, if you want to add your own
images and edit colors, use a white label campaign template.

-
Marl(oml rf‘y Dashboard Contacts Hintsand Tips Help
BUILD. BRAND. GO TO MARKET. "j

SELECT CAMPAIGN TYPE - SPECIAL OFFER

CRAFTSMEN EDUCATION HOME IMPROVEMENT PARTY RETAIL SPORTS WEDDING WHITE LABEL
Available campaigns

SPECIAL OFFER SPECIAL OFFER SPECIAL OFFER
WHITE LABEL FASHION
You have selected the following

campaign:
Special Offer
Fashion

Within this campaign you can spread
7 your special offer via email to your
This template can be tailored to your own needs. You can Your product offer is all about the latest fashion? Then available Cﬂ_m-ifﬂs- Please submit your
decide which theme or phota is displayed and much more. choose this template. choice by clicking the button below.
Alternatively you can select another

il

SPECIAL OFFER SPECIAL OFFER
coeTmcnon anon

B . T e [ '=—0 I W B
10. Click on [CUSTOMIZE YOUR CAMPAIGN NOW].

Follow the steps to set up all campaign content, upload the address list for the campaign and schedule when it
starts:

Ty D D D D
Campaign settings

Give your campaign a name and specify a page title.

Marl(omi fr‘y Dashboard Contacts Hintsand Tips Help

BUILD. BRAND. GO TO MARKET.

CAMPAIGN SETTINGS

@

Campaign name

T-Shirt Days

Campaign settings
Page title

Get 2 for the price of 1

NOTE
The page title will be shown in the browser tab of any campaign element.
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Creating a campaign

Workflow & Content

Define, edit and review the content of your campaign.

NOTE
Workflow and content depend on the selected campaign type and theme.

Marl(omi ﬁ"y Dashboard Contacts Hintsand Tips Help

BUILD. BRAND. GO TO MARKET.

e

WORKFLOW & CONTENT ©)

Campaign information

Workflow

Email (Day 1) Landingpage

(] reviewen () reviewen

Unsubscribe page Unsubscribed page

[:] REVIEWED [:] REVIEWED

Campaign information

Enter information that is the same across all elements in your campaign.

Campaign information
TERMS AND CONDITIONS

=0 R e ede (el r[e) S Explain any restrictions, rules or guidelines that you have in place that relate to the
campaign. Include your obligations regarding the transaction and your relationship
with the customer, and the obligations your customer has.

PRIVACY POLICY Explain how you plan to handle the data that people give you when they respond to
the campaign, i.e. that you will not share the data with third parties.

COMPANY INFORMATION Enter information that relates to your company, such as address, company number,
VAT number.
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Creating a campaign 15

Workflow

The workflow shows all elements of your campaign and how they are processed.

Email (Day 1) Landingpage

() reviewen (] reviewen

Unsubscribe page Unsubscribed page

[:] REVIEWED [:] REVIEWED

Each box contains an element of the campaign, which can include:

- Printed flyers

- Landing pages and forms

- E-mails

- Vouchers

- Mechanisms to unsubscribe

- Withdrawals and confirmations

NOTE
To edit an element, click [EDIT] in the relevant box.

Once you have finished editing, someone else should check the changes you made and tick the [REVIEWED] box.
You can preview your changes by clicking [PREVIEW]

MARKOMI Marketing Automation Tool / UG / 07.2018 / 2.0_EN
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Creating a campaign

Edit a campaign element

What you can edit will depend on how the template is set up. In some templates you can replace images, in some you
cannot. You can usually edit all of the text.

1. Click [EDIT] in the relevant box. In this example, an e-mail is edited.

Workflow

Email (Day 1) Landingpage

() reviewen () reviewep

2. Customize text and images as desired and define the campaign settings.

“This mail does not look properiy? View this email in your browser. CCAMPAIGN SETTINGS

PAGE TITLE

Get 2for the prica of 1
Your company name

EMAIL SETTINGS
FROM

Markomi: Build. Brand. Go to market.

EMAIL SUBJECT
T-shirt Days!

EMAIL PREVIEWTEXT

Get 2Shirts for the price of 1

Get 2 Shirts for the price of 1!

Dear {{Salutation}} {FirstName}} {{LastName}},

Come and see us or vsit our website within 24 hours to
redeem your special offer,

Content Area

The content area includes a
customizable salutation and the
content. Each email and each single
Your Service Team page has fts own.

Hint: Insert variables like firstname or
lastname to personalize it

Click on this icon to show
hints about the editable area.

3. Click [OK].
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Upload and replace images

Whether you can replace an image will depend on how the template is set up. Some images are replaceable, some are
not. Logos, however, can always be personalized.

NOTE
Images in printed items require a resolution of 300 dpi to be displayed properly.

1. Click on the image you want to replace.

2. Click on [Upload Image].

x

Upload Image

3. Select your image from the file tree and click [Open].
The image is uploaded.

4. Click on the desired image.
The image is replaced.

Note
If you replace a logo, it will be applied to all e-mails and pages.

Insert variables

Reach out to your subscribers on a more personal level by using variables such as first names or last names. You can
insert variables in any text.

1. Click on the text you want to edit.

2. Position the cursor and select the appropriate variable from the drop-down menu.
x B

Hsalutationy}
{FirstName}}
{{LastName]}
{{Gender}}
{{Birthday}}
{IStateProvince}}
{iState}}

{{Rating}}
{{PreferredChannel}}
{{CompanyEmployees}}
{LJobTitie)}
{{JobCategory}}
{IStreet1}}
{[Street2}}
{{ZipCode}}

ciy)
{{CompanyName}}
{{Country}}
{{Languagel}
{EMal)

{{Phone};

{{Fang}

{internal1y}
{internal2}}
{linternala}}
{{CurrentYear}}

tNeme}]l {{LastNeme}},

The variable is inserted.
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3. Click on the save icon.
Once your campaign has started, the variable will be replaced by your subscribers’ data. An e-mail should at
least contain a personal greeting.

Change URL / insert a QR code

URLs (e.g. PURLs) and related QR codes are generated automatically by Markomi. If you want to use simplified or your
own URLs, you have to set up additional forwarding outside of Markomi.

Note
We recommend you do not change the URLs created by Markomi unless you have the required IT skills to set up

forwarding to another URL.
Step 1: Changing the URL (in Markomi)

1. Click on the URL you want to edit.

2. Click on the edit icon.

Scan this code on your phone to get
discount on your next visit!

10% OFF

Edit text across here

https://campaigns.markomi.eu/

3. Copy the original Markomi URL and save it so that you can access it later.

Note
You will need the original Markomi URL to set up forwarding!

4. Change the URL as required (e.g. to a URL of your own domain like “supersale.mydomain.com”).

5. Click on the check mark to close edit mode.

10% OFF

) el oss here
/lcampaigns.markomi.eu/|

Note
The related QR code will be inserted/updated by Markomi automatically.

Step 2: Set up forwarding (outside Markomi)

Set up forwarding from the URL that you entered (e.g. “supersale.mydomain.com”) to the URL that was originally created
by Markomi.
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Changing colors

The colors of items (e-mails and pages) can be changed in all white label campaigns. You can change the color of the
background, text, box and button elements as well as the footer.

NOTE
Colors for theme campaigns cannot be set individually.

1. On the right-hand side of the edit window, click on the color code you want to change.
The color picker opens.

Email does not look properly? Open in browser. CAMPAIGN SETTINGS
PAGE TITLE

lOGo Your headline Etake
EMAIL SETTINGS
-

FROM
Markomi: Build. Brand. Go to market.

CAMPAIGNPROPERTIES. SPECIAL_OFFER_WHITELABEL |
Spedal offer

EMAIL PREVIEWTEXT

BACKGROUND COLOR

Your message goes here

Dear {fF 1H{iLa 1

Here you can talk about what the offer is, and why you're Exclusive

doing it. Is it an end of season sale? Is it a fast reduction to

get rid of some stock you don't need any more. Do you Come in and get

need to win more business before month end? your special 10% off
voucher.

The trick o getting people engaged with this type of offer is

to make it fime limited, sound exclusive and clearly

communicate what's in it for them.

For example, you may segment the database into people

2. Select the desired color and click [OK].

Note
If you know the exact hexadecimal code of a color, you can enter it directly.
If you know the RGB values of the color, you can enter them in the fields R: G: B: of the color picker.

Review your content

Once you have finished editing, someone else should check the changes you made and tick the [REVIEWED] box.

Worlkflow
Email (Day 1) Landingpage

REVIEWED REVIEWED

You can preview your changes by clicking [PREVIEW].
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Send a test e-mail

If you want to check how an e-mail looks, send yourself or your reviewer a test e-mail.
To do this, click on [TEST E-MAIL], enter the relevant information (at least the e-mail address), and click [SEND].

SEND TEST E-MAIL

UNKNOWN STREET

Ms. STREET (MORE)
ZIP CODE
ary
COMPANY NAME
COUNTRY

LANGUAGE

STATUS UNKNOWN
RATING COLD
PREFERRED CHANNEL NOT SET

COMPANY SIZE UNKNOWN

(<l <l <<

JOBTITLE

JOB CATEGORY UNKNOWN

[

Manage contacts

Select the recipients of your campaign. You can use an existing list, or upload a new list.

Note

Make sure your data handling complies with the data protection regulations in your country. The system has some
restrictions when it comes to checking the quality and format of the content you upload and you are responsible for any
data uploaded to Markomi in terms of compliance and format.

-
Marl(o m1 rr‘ﬁ‘/ Dashboard Contacts Hintsand Tips Help
BUILD. BRAND. GO TO MARKET. "/

WORKFLOW & CONTENT MANAGE CONTACTS

MANAGE CONTACTS ®

Filters
No filters

T T

Choose contact list

BT
> Ms. Sylvia Feelgood EDIT

Feelgood GmbH

Previous 1 Next Showing1To 1-Total: 1Entries

[ e
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Filters

Add filters to only select contacts that meet certain criteria.

1. Click on [ADD FILTER].

2. Enter the filter criteria

Filters
ADD FILTER SAVE FILTER

3. Click [SAVE FILTER]

Note
You can define two or more filters in parallel.

Click on [REMOVE FILTER] to delete the filter criteria.

Choose contact list

Either select all contacts or the contact list containing the desired recipients of your campaign.

ALL CONTACTS
CUSTOMERS GOLF CLUB
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Create a new contact list

1. Click on [NEW CONTACT LIST].
2. Give your contact list a name and click [OK].
NEW CONTACT LIST

NAME*

Customers Fashion

3. Either click on [ADD CONTACT] to add a single contact or click on [[IMPORT CONTACTS] to upload an existing
list.

MarkOmi ({"y Dashboard Contacts Hintsand Tips Help

BUILD. BRAND. GO TO MARKET.

WORKFLOW . CONTENT MANAGE CONTACTS

MANAGE CONTACTS @)

Filters

) TR (R T
=

Choose contact list

SALUTATION 4 m LAST NAME §| COMPANY NAME

> No corresponding entries found

ZIP CODE § STREET (MORE) ¢

Previous Next No corresponding entries found

T
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Import contacts

1. Click on [[IMPORT CONTACTS].

2. Select the import format.

CONTACTS IMPORT
STEP1
CUSTOMERS FASHION

- SELECT IMPORT FORMAT -
MICROSOFT EXCEL XLS

CSV SEMICOLON SEPARATED

3. Download the sample spreadsheet, and use the codes contained in the explanation table, so that your data is in
the right format for the system.

CUSTOMERS FASHION

MICROSOFT EXCEL XLS

STEP3

‘CLICK O DRAG FILE HERE

[PLEASE BE AWARE TO USE THE RIGHT NUMBER VALUE AND FORMATS IN THE DOCUMENT.
BIRTHDAY YEAR-MONTH-DAY
(E.G.1990-01-31 15 JANUARY 315T
1990)

PREFERRED CHANNEL 0= NOT SET
1=PRINT
- 2=E-MAIL
3= CUSTOMER 3= PHONE
4= TXT MESSAGE (SMS)

JOB CATEGORY UNKNOWN
= HUMAN RESOURCES

4.

CUSTOMERS FASHION

MICROSOFT EXCEL XLS

CLICK OR DRAG FILE HERE

PLEASE BE AWARE TO USE THE RIGHT NUMBER VALUE AND FORMATS IN THE DOCUMENT.

5. Click [[IMPORT].
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'CONTACTS IMPORT

CUSTOMERS FASHION

MICROSOFT EXCEL XLS

[ < Q< B <W <

| |

Your contact file is uploaded to Markomi.

Note
If you experience any errors, please check if you have formatted your file correctly.

Timing

Schedule your campaign. Click on the date you want to start the campaign. Your campaign will end when the selected
campaign workflow has been completed, or when you end the campaign manually (e.g. a data collection campaign).

Marl(om] (ﬁ/ Dashboard Contacts Hints and Tips Help

BUILD. BRAND. GO TO MARKET.

ey T

TIMING ©)

MARCH 2018
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How to schedule your campaign:

1. Click on [<<] or [>>] to scroll through the months.
2. Click on the desired start date.
3. Change the time if necessary.

Note
Central European Time (CET) is used. Please adjust your input according to your local time zone if necessary.

SELECT DATE

4. Click [OK].

Note
If you want to change the date, simply click on a new start date. This will shift the entry.

Starting the campaign
Check the key data of your campaign again. When everything is correct, finally click [START CAMPAIGN].

Marl(omi rr"y Dashboard Contacts Hints and Tips Help

[]
BUILD. BRAND. GO TO MARKET. il ’O -
= =
START CAMPAIGN ©)
Campaign name Special Offer
Campaign timing 08.03.2018 12:00:00
Contact list All contacts
Total contacts 1
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# Contacts

Here you can manage your contacts. You can create or import a new contact list, edit individual contacts or download
contacts.

Note

Make sure your data handling complies with the data protection regulations in your country. The system has some
restrictions when it comes to checking the quality and format of the content you upload and you are responsible for any
data uploaded to Markomi in terms of compliance and format.

Marl(omi (('g Dashboard Contacts Hints and Tips Help

BUILD. BRAND. GO TO MARKET.

CONTACTS

Filters
No filters

> Mr John Doe London WIT 1Y EDIT DELETE

Example company 123 Example street

> Mrs Erika ple ¢ Hamb 20457 MusterstraBe 123 EDIT DELETE

> Ms. Feelgood GmbH EDIT

Previous 1 Next Showing 1To 3 - Total: 3 Entries

Filters

Add filters to only select contacts that meet certain criteria. This allows you to show, for example, all contacts from the
same company.

1. Click on [ADD FILTER].
2. Enter the filter criteria.

3. Click [APPLY FILTER] and your contacts are filtered.

Fitters O\
COMPANY NAME EQUALS ( Example company REMOVE FILTER
—
ADD ALTER APPLY FILTER
ALL CONTACTS NEW CONTACT LIST

SALUTATION ¢ LAST NAME
John Doe

> Mr

ZIPCODE 4| STREET 4] ACTIONS
London WAT )Y EDIT DELETE

123 Example street

> Mrs Erika Musterfrau Hamburg 20457 MusterstraBe 123 EDIT DELETE

Previous 1 Next Showing 1To 2 - Total: 2 Entries

Note
You can define two or more filters in parallel.

Click on [REMOVE FILTER] to delete the filter criteria.
MARKOMI Marketing Automation Tool / UG / 07.2018 / 2.0_EN



MARKOMI

Contacts 27

Choose contact list

Select the desired contact list from the drop-down menu, to display only the appropriate contacts.

ALL CONTACTS
CUSTOMERS GOLF CLUB
CUSTOMERS FASHION
1

Note
If you create a filter now, it will only refer to the selected contact list.

Create a new contact list

1. In the main menu, click on [CONTACTS].
2. Click on [NEW CONTACT LIST].

CONTACTS

Filters
No filters

7~ O\
T
—™”
SALUTATION 4 m LASTNAME 4] COMPANY NAME Z2IPCODE & m ACTIONS

> No corresponding entries found

Previous Next No corresponding entries found

3. Give your contact list a name and click [OK].

NEW CONTACT LIST
NAME *

4. Select the new contact list from the drop-down menu.

Filters

ALL CONTACTS
CUSTOMERS GOLF CLUB
FASHION

TEST

APPLY FILTER
BT T o e

SALUTATION %] FIRSTNAME 3 m COMPANY NAME m STREET 4] ACTIONS
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5. Either click on [ADD CONTACT] to add a single contact or click on [[IMPORT CONTACTS] to upload an existing
list.

.
Ma rI(Om] m/v Dashboard Contacts Hintsand Tips Help
BUILD. BRAND. GO TO MARKET. "‘

CONTACTS

Filters
No filters

ADD FILTER APPLY ALTER
7~ O\ N\
= | o = i

N ——— ~N~ . "~
SALUTATION $ m LASTNAME ¢] COMPANY NAME ZIPCODE 4| STREET 4] ACTIONS

> No corresponding entries found

Previous Next No corresponding entries found

Add contact

1. In the main menu, click on [CONTACTS].

2. Select the list you want to add a contact to.

Filters

No filters
ALL CONTACTS APPLY FILTER
CUSTOMERS GOLF CLUB

FASHION

T e

3. Click on [ADD CONTACT].

CONTACTS

Filters
No filters

7~ O\
EECTTTEES BT
~—
SALUTATION $ FIRST NAME — LAST NAME = COMPANY NAME ZIP CODE - m ACTIONS

> MNo corresponding entries found

Previous  Next No corresponding entries found

DOWNLOAD CONTACTS DOWNLOAD OPT-OUTS
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4. Enter the contact information.

STREET
STREET (MORE)
ZIP CODE

cmy

COMPANY NAME
COUNTRY

LANGUAGE

CONTACT
HOT

E-MAIL

(< Q<<

MEDIUM
Manager Marketing

MARKETING

[ <

5. Click [SAVE].

Import contacts

1. In the main menu, click on [CONTACTS].
2. Click on [IMPORT CONTACTS].

CONTACTS

Filters
No filters

7~ O\
e
~—”

> No corresponding entries found

Previous Next No corresponding entries found

3. Select the list you want to import the contacts to.

CONTACTS IMPORT
STEP1

— SELECT CONTACT LIST —
NEW CONTACT LIST

CUSTOMERS FASHION

CUSTOMERS GOLF CLUB
FASHION
TEST

Note
Alternatively, you can also create a new contact list here.
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4. Select the import format.

CONTACTS IMPORT
STEP1
CUSTOMERS FASHION

- SELECT IMPORT FORMAT -
MICROSOFT EXCEL XLS

CSV COMMA SEPARATED
CSV SEMICOLON SEPARATED

5. Download the sample spreadsheet, and use the codes contained in the explanation table so that your data is in
the right format for the system.

CUSTOMERS FASHION

MICROSOFT EXCEL XS
STEP3

(CLICK OR DRAG FILE HERE

PLEASE BE AWARE TO USE THE RIGHT NUMBER VALUE AND FORMATS IN THE DOCUMENT.

=MALE BIRTHDAY ¥ \ONTH-DAY
= FEMALE ( 0-01-31 IS JANUARY 315T
)

= LUNKNOWN PREFERRED CHANNEL 0= NOT SET
1= 1= PRINT
2= E-MAIL
3=PHONE
&= TEXT MESSAGE (SMS)
JOB CATEGORY UNKNOWN 0-C0D

= HUMAN RESOURCES = WARM

2= HOT

COMPANY SIZE UNKNOWN

CCONTACTS IMPORT
STEPY
CUSTOMERS FASHION

MICROSOFT EXCEL XLS

ennz

(CLICK OR DRAG FILE HERE

DOWNIDADISAMPLERLE D)

PLEASE BE AWARE TO USE THE RIGHT NUMBER VALUE AND FORMATS IN THE DOCUMENT,
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7. Click [[MPORT].

'CONTACTS IMPORT

CUSTOMERS FASHION

| < |

Your contact file is uploaded to Markomi.

Note
If you experience any errors, please check if you have formatted your file correctly.
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Download contacts/Opt-outs

You can download all contacts, a contact list you have created or a list of Opt-outs (contacts that have unsubscribed).

Note
Contacts that have opted out remain in the contact list but are no longer included in further campaigns.

1. In the main menu, click on [CONTACTS].

2. Select the list you want to download.

Filters

ALL CONTACTS APPLY FILTER
CUSTOMERS GOLF CLUB
FASHION

3. Click on [DOWNLOAD CONTACTS] or [DOWNOAD OPT-OUTS].

CONTACTS

Filters
No filters

ADD ALTER APPLY FILTER

SALUTATION % m LASTNAME ¢ | COMPANY NAME ZIP CODE ¢ m STREET (MORE) $ | ACTIONS
> Mr John Doe WAT )Y EDIT DELETE

Cl
Example company London 123 Example street

> Mrs Erika Musterfrau 1 20457 MusterstraBe 123 EDIT DELETE

Previous 2] Next Showing 1To 2 - Total: 2 Entries

N\ ~
DOWNLOAD CONTACTS DOWNLOAD OPT-OUTS

4. Open or save the file.
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# Managing campaigns

In the dashboard, click on the campaign you want to manage. Depending on the status of the campaign, you can perform
different actions.

Marl(omi rny Dashboard Contacts Hints and Tips Help

BUILD. BRAND. GO TO MARKET.

BESPOKE
CAMPAIGN

MY CAMPAIGNS n=

ANIMAL DAYS BLUE ‘CHRISTMAS 'CUSTOMER SURVEY INNOVATIONDAYS g = |

. —aa — == BUILDING HOUSE LANDINGPAGE SMS CRAFTSMEN

Einladung zum Event

CREATE A REQUEST FOR YOUR OWN
BESPOKE CAMPAIGN,
o ruNNNG

Start on: 2018-01-16 Start on: 2018-01-23

NEW CAMPAIGN
PROKOM ELC STAND CAMPAIGN

Exklusives Angebot Special Offer

E/ N
Start on: 2018-01-23 Start on: 2018-01-22

e
Start on: 2017-12-06

EDIT CAMPAIGN Edit the elements within a campaign.

COPY CAMPAIGN Duplicate a campaign that you want to repeat, saving you set-up time.
DELETE CAMPAIGN Delete a campaign from your dashboard.

STOP CAMPAIGN Stop a running campaign.

RESUME CAMPAIGN Resume a stopped campaign.
- The campaign will be resumed at the point where it was stopped.

CAMPAIGN STATISTICS Show results from your campaign.
ARCHIVE Move a campaign to the list of archived campaigns.

CLOSE Close the box that displays these options.
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Campaign statistics

After a campaign has been started, the campaign can be monitored. Here you can see how a campaign performs.

.
Ma rl(oml fr‘y Dashboard Contacts Hints and Tips  Help
BUILD. BRAND. GO TO MARKET. "’

CAMPAIGN STATISTICS

Campaigns » Event Invitation

EVENT INVITATION

Registration page Confirmation page Confirmation email

Reminder email Unsubscribe page Unsubscribed page

On the dashboard, click on the campaign and select [CAMPAIGN STATISTICS].

The workflow of your campaign is displayed. Each element contains the relevant statistics:

VISITOR Number of people who have visited a page.
RECEIVER Number of recipients of an e-mail.
Number of recipients who opened the e-mail.

RESPONDER Number of recipients who responded to the e-mail.

Depending on the campaign type, you can perform different actions:

CAMPAIGN OUTBOUNDS Download the outbound contacts of your campaign.

DOWNLOAD INBOUNDS Purchase and download inbound records that responded to your campaign.
- See “Purchase and download inbounds” on page 35.

VAR erele] B NeR ESFE  Validate the e-mail addresses of your campaign’s outbound contacts before any e-
mails are sent out. This can take several minutes.

EXPORT EVENTS Download the results of your campaign.

DATA EXPORT Download contacts and new generated data about your campaign.

MARKOMI Marketing Automation Tool / UG / 07.2018 / 2.0_EN



MARKOMI

Managing campaigns 35

Purchase and download inbounds

For inbound campaigns (e.g. data collection) you can download inbound records that responded to your campaign.

Note
Please be aware that the download of inbounds carries costs.

1. On the dashboard, click on your campaign and select [CAMPAIGN STATISTICS].
2. Click [ DOWNLOAD INBOUNDS].

Campaigns » Data Collection

DATA COLLECTION

Registration page Opt-in page

Email Opt-in Confirmation page Confirmation email Voucher

Unsubscribe page Voucher Validation

Unsubscribed page Voucher Redeemed

e —

3. Click [PURCHASE ALL]

or
Click [PURCHASE LESS INBOUNDS] and type in the number of inbounds you wish to download.

Marl(omi ﬁ‘f'/ Dashboard Contacts Hints and Tips Help EN ’O &

BUILD. BRAND. GO TO MARKET. "

Data Collection - Purchase inbounds

e —
PURCHASE ALL PURCHASE LESS INBOUNDS

—
FIRST NAME LAST NAME E-MAIL

i Dk kR Gy

DOWNLOAD PURCHASED INBQUNDS

Previous 1 Next Showing 1To 1- Total: 1 Entries

4. Click [PURCHASE].
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5. Confirm with [OK].
The contact details are now visible.

6. Click [ DOWNLOAD PURCHASED INBOUNDS].

Marl(omi {f‘gj/ Dashboard Contacts Hints and Tips  Help

BUILD. BRAND. GO TO MARKET.

Data Collection - Purchase inbounds

Jane Doyle jane.doyle@examplemail.eu

Previous 1 Next Showing 1To 1- Total: 1 Entries
e —
DOWNLOAD PURCHASED INBOUNDS
e ———————

7. Open or save the file.
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Create and download documents

After the start of a campaign, the print elements (e.g. a flyer) can be downloaded and/or printed.

1. On the dashboard, click on the campaign and select [CAMPAIGN STATISTICS].
2. Click [CREATE DOCUMENTS] in the relevant box.

CAMPAIGN STATISTICS

Campaigns » Data Collection Golf

DATA COLLECTION GOLF

Registration Page EMail Confirmation Voucher Voucher Validation

Confirmation Page Unsubscribe Page Unsubscribed Voucher Validation
Redeemed

The document is created.
3. Click [OK].

PLEASE NOTE THAT THE PDF CAN TAKE A FEW MINUTES TO PREPARE. x

0K

4. Click [DOWNLOAD].

The document is now opened in your browser.

You can save it as a PDF file or print it using a printer connected to your computer. The PDF file can also be
printed by any printing shop of your choice.
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Copy URL

After starting a campaign, you can copy the URL (address of a website) of certain elements and post them on desired
social media channels.

1.  On the dashboard, click on the campaign and select [CAMPAIGN STATISTICS].
2. Click [COPY URL] in the relevant box.

Registration page

[:] REVIEWED

3. Copy the URL (Ctrl+C or right mouse button/copy) and click [OK]

tps:/ /campaigns.markomi.eu/5a5f495b5e271@Registration.html/

The URL is stored on the clipboard. You can now paste it in a social media post (Ctrl+V or right mouse
button/paste).
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# Questions or problems?

If you need help, please check out the [Hints and Tips] in the main menu. There you will also find additional information
on how to receive [Help].

Report a problem

Please use the bizhub Evolution platform to report a problem.

Note
This function is only available to administrators. If you have no administrative rights, please contact your administrator to

report the problem for you.
How to report a problem (as administrator):

1. Log in to bizhub Evolution at https://evolution.konicaminolta.eu/

2. Select [Maintenance] — [Support] — [Report a problem].

£ KONICA MINOLTA et bizhub Evolution

smart services from Konica Minolta

#4 Home @ store ¥ MY JOBS B MY SERVICES F MAINTENANCE EN ‘ A O = O

> Maintenance » Support > Reporta problem

Tickets Events Report a problem

Report problem

o problem or request.
Description*

Files

Drop files here to upload, or browse

Eligible file types: .bmp, .css, .dat, .doc, .docm, .docx, .det, .dotm, .dotx, .gif, .ico,
Jws, jb2, jbig2, jpe, jpeg, jpg, js. json, mp3, pex, pdf, png, .pot, pps, ppt.
ppIM, ppix, rar, 1, rtx, tar, A, {ff, .o, vef, xa, xdc, Xim, s, xism, xlsx, X,
dw, xml, xps, zip

If available, please upload files (e.g. screenshots) that can help to describe the problem in more detail

3. Enter the required information. Please describe your problem in as much detail as possible and provide any
information that may help with fault analysis and troubleshooting (e.g. details of the browser and operating
system used or screenshots).

4. Click on [Submit].
5. Confirm the prompt with [OK].
6. Confirm the message with [OK].

The ticket for the reported problem is now displayed in the following area:

Menu bar — [Maintenance] — [Support] — [Tickets].
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